






Jos Clijsters started his career in 1974 at
Unilever (Hartog), first as a junior product
manager and subsequently as a product
manager.  In 1979 he joined the Cobepa group,
where he stayed until 1981 when he moved to
Generale Bank.  He obtained a university degree
in Applied Economic Sciences (Marketing
department) at the Katholieke Universiteit
Leuven and then graduated as a company
consultant at the ESIM. 

Jos then became Director of IPS at Generale
Bank’s Marketing Department, which ensures
the wholesale-oriented character of the Bank
and is responsible for the medium term strategy
and for all aspects of the marketing mix, the
image and the positioning.  

Jos was appointed Managing Director of the
Banque de la Poste in March 1995, under the
co-operation agreement between Generale
Bank and the Belgian Post Office.  In this
capacity he has been, for 3 years, Generale
Bank’s ombudsman and the contact of the
ombudsman of the Belgian Bankers’
Association.  

Since the establishment of the insurance
company Alpha Life SA in 1989 and of the
credit company Alpha Credit SA in 1991, both
fully-owned by Generale Bank, Jos Clijsters is
also a Director of those two companies. Since
the beginning of 1999 Jos has been general
manager of the Fortis Bank’s Retail Marketing
department.
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Philippa Bond is a Psychologist by background
and has over 17 years experience in marketing
and advertising research across a wide range of
markets and briefs.

She specialises in brand advertising and npd
work and  the financial sector has been a
particular area of interest and experience.

Juliet Strachan began her career in children’s
research at Carrick James before joining HPI in
1986 and then again in 1995.  She specialises
in all aspects of strategy development as well
as 3D pre-testing and brand tracking.

Over the last 2-3 years HPI has undertaken
research to investigate consumers’ understanding
of, and attitudes towards, integrated
marketing. In particular the extent to which
brand values translate across different media,
and the way in which elements of a multi-
media campaign contribute to consumer
perceptions of integration.  In essence, the
focus of this work has been to develop a
meaningful model of how integration ‘works’
amongst consumers.
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Ian Turner joined BroadVision in 1998 to head
up the UK sales team within the financial
services and telecoms sectors.  In this role he
opened major new accounts and built
relationships with BT, Prudential, Vodafone,
Cellnet and TD Waterhouse and became the
most successful salesman in EMEA.   Ian was
promoted to Managing Director in October
2000.  He is now responsible for BroadVision’s
UK $40M business. 

Starting his career as a software engineer with
Nortel, Ian rapidly moved into technical
marketing and has over 15 years experience in
direct sales General Management, Ian has
previously worked in a number of capacities for
leading IT companies including Oracle, Siebel
and Nixdorf Computer.  

During the three years at Oracle as General
Manager, Ian established and built the telesales
& direct marketing business from 10 staff in the
UK to a European team of over 100 staff and
revenues of $50m.
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Santie Botha is currently Group Executive
Director of ABSA  responsible for e-Business,
Marketing, Group Corporate and Public Affairs,
Group Business Intelligence, Group Strategy
and Personal Financial Services. She joined
ABSA in April 1996; the youngest person ever
to be appointed to both Senior Management
and ABSA Bank board.

Joining Unilever in 1987 as a marketing
graduate (after completing B.Econ (1985) and
Honours B.Econ (1986) at Stellenbosch
University), she worked for Unilever in various
marketing and sales roles.  

She worked in Durban for 4 years and London
for 6 years; culminating in the position of
Commercial Sales Director of VdB Foodservice,
UK, before returning to South Africa in 1996.

Santie sits on various boards, including the
President’s Council of the IMM and the
National Business Initiative.  She was awarded
1998 Young Business Person of the Year Award
by the Johannesburg Chamber of Commerce.
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Marianne Einarsen has over twelve years
experience in marketing, of which many years
were for Storebrand, the largest insurance
company in Norway.

She was responsible for developing
Storebrand’s loyalty - and 1:1 programs in retail
and small business from 1994 - 1999. This work
gave her a very good understanding of how to
build a 1:1 communication strategy in a multi
channel environment. 

This experience has also helped in building the
CRM Strategy for Union Bank of Norway - 
a strategy which is highly focused by the
management in Union Bank of Norway.

She has a Master of Management for the 
BI International Business School of Norway and
has been Marketing Director of the Union Bank
of Norway for the past 18 months.

Jonathan Bass is responsible for developing
relationships with the major banks in Europe.
Previously Jonathan headed up Cims Online and
was responsible for developing and bringing to
market the Cims online strategy.  Prior to this
appointment, Jonathan was Managing Director
of Cims where he was responsible for the
overall day-to-day operations in 16 countries,
servicing over 13.5 million members.

Jonathan joined Cims ten years ago from
American Express, bringing with him a wealth
of expertise from the card and travellers cheque
business. During his time at Cims he has helped
to create significant growth, particularly in the
UK and South Africa.
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